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SOCIAL GASTRONOMY
MOVEMENT

What is Social Gastronomy?

The Social Gastronomy Movement

Social Gastronomy connects people through food. It’s the concept of using the power of food 
as a mean to connect people and generate social change. The term “food” encompasses the 
ingredient itself, farming - from soil to grain - as well as gastronomy and culture.

The Social Gastronomy Movement is a human-centered movement powered by the Social 
Gastronomy concept and community. Gastronomy is one of the most effective and inclusive 
tools we have in the fi ght against inequality, hunger, the double burden of malnutrition, 
unsustainable food systems, and unemployment.
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MISSION

VISION

OBJECTIVES

VALUES

To connect those who are growing, preparing and 
sharing food in order to co-create an equitable future, 
inclusive society and healthy planet. 

By integrating, educating and connecting human 
beings through food and Social Gastronomy, we can 
generate a more equitable, inclusive, innovative and 
solidary society. This will enable a better life for the 
planet and its inhabitants.  

Gratitude | Service | Equality

To empower companies to be 
more social and sustainable 
through SG.

To support SG initiatives around 
the world and sharing their best 
practices.

To make the food system more inclusive.

To connect different stakeholders 
(e.g. policy makers, NGOs, 
chefs...), encourage dialogue and 
partnerships to solve current 
issues.

To change consumer behavior, 
making the social impact of 
purchases a daily consideration 
for both the consumer and any 
component of the supply chain.
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The three dimensions of 
human relationships and 
the Social Gastronomy 
pillars 

As a global movement, the SGM aims to drive and 
contribute to the UN Sustainable Development 
Goals (SDGs) with concrete actions. Today, food must 
be a tool for social mobility and inclusion. It must 
act as an agent of positive, dynamic and sustainable 
transformation. 

For that, it is crucial to recognize that human beings 
are born in relationship: Relationship with the self; 
Relationship with society; Relationship with the 
planet. We believe that human connection with 
food, and, therefore, Social Gastronomy, lies at the 
center of that triad and allows us to generate impact 
through 3 pillars of action: 

ENVIRONMENT
Connection with our planet

HEALTH
Connection with myself

CULTURE
Connection with my surroundings
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CULTURE
CONNECTION WITH SOCIETY

ENVIRONMENT
CONNECTION WITH OUR PLANET

• Food is central to human dignity.
• Food is a means to build social inclusion and union.
• Food helps share and disseminate knowledge.
• Food is at the core of traditions and heritage. 
• Food inspires innovation. 

• Food, at all its stages - growing, processing, 
distributing, cooking, serving, eating and, fi nally, 
disposing - must consider, honour and respect 
the earth.
•  Food should be adaptable to seasonality and cycles. 
• Food should make human beings feel connected to 
their natural environment.

By connection with our planet, human beings relate 
to their natural environment.

By connecting with society, human beings create 
culture.

HEALTH 
CONNECTION WITH MYSELF

• Food is an absolute right for all.
• Food security must always be a priority.
• Food is our medicine and medicine is our food: 
gastronomy must always be a clean and ethical 
benefactor of nutrients to our organism.

By connecting with the self, human beings can 
address their physical and mental health.
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Phnom Penh, Cambodia

London, UK Berlin, Germany

Minneapolis, USA

Amazon, BrazilSantiago, ChileMiami, USA

New York, USA

Rio de Janeiro, Brazil

Malmo, Sweden Cuisine sans frontiers 
Zurich, Switzerland

Hubs are collectives of existing projects that embody Social Gastronomy values and have 
taken on the responsibility to activate and mobilize towards greater impact.  The Social 
Gastronomy Hubs make the movement tangible. They are rooted in the needs of their local 
communities and are connected to the global movement.

Each Hub represents its geographical region in the global community and has a unique style, 
range of activities, target groups, degree of development and capacity.

HUBS



SGM | 7

In January 2018, Gastromotiva announced the Social 
Gastronomy Movement during a special breakfast 

session at the World Food Program tent in the World 
Economic Forum in Davos on the 24th of January. The 

diverse audience gave valuable feedback, which was 
taken into account for the fi rst step of the Movement.

Miami Summit - 3 days
70 PEOPLE FROM 17 COUNTRIES
The SGM celebrated its second meeting by bringing 
together 70 leaders in the food industry such as 
chefs, restaurant owners, government and agency 
representatives, social entrepreneurs, business 
owners, fi nancial market executives, educators, 
and technology experts. Intensive workshops and 
discussions occurred over the three-day immersion 
and fostered networking and creativity amongst 
those selected experts in Miami.

Gastromotiva was selected in 2017 by Ashoka to 
participate in the Ashoka globalizer project. They 
considered our ideas “ready to globalise” and 
mentored us through the ideation phase.

Rio de Janeiro Summit - 8 days
200 PEOPLE FROM 22 COUNTRIES

The SGM community was invited to participate 
in a learning journey in Brazil, where they visited 

and experimented different Social Gastronomy 
projects, worked on the strategy of the SGM, and 
participated in two local events: Colaboramérica 

and Mesa Tendências.

Santiago - Chile
A group of committed pilot Hubs and active 
members of our network convened. The main 
purpose of the gathering was to establish common 
guidelines and principles to make the “Hub” 
concept a reality around the globe in 2019.

JANUARY 2018

APRIL 2018

2017

NOVEMBER 2018

APRIL 2019

Timeline
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SOCIALGASTRONOMY.ORG

@SOCIAL_GASTRONOMY


