
SOCIAL GASTRONOMY MOVEMENT 
 

 A human centered movement 
 
The Social Gastronomy Movement (SGM) is a human-centered Movement. SGM uses the power 
of food and gastronomy to address global societal issues, such as:   

 Inequality 

 Hunger 

 The double burden of malnutrition   

 Unsustainable food systems 

 Unemployment 

 
This global initiative aims to read and replicate the Social Gastronomy best practices, by 
connecting different relevant stakeholders. Gastronomy can be one of the most effective and 
inclusive tools in the fight against hunger and poverty. While projects lead by different chefs and 
entrepreneurs are emerging around the world, the full potential of this movement has not been 
achieved yet. Therefore, creating connections will help to broaden and strengthen the network.   

 

 The Four Pillars of Social Gastronomy 
 

Dignity Opportunities 
Dignifying communities by making 
individuals feel valued, respected, and 
worthy through the use of  food as the 
common link 

Creating and fulfilling employment 
opportunities for those who are living in the 
margins of society 
 

Nutrition Food Waste Reduction 
Advancing the wellbeing of individuals 
throughout the world by addressing issues 
of food insecurity. 
 

Reducing the volume of food wasted by 
promoting the sustainable management of 
food. 
 

 

 Components of the Movement  
The Movement creates a safe open space for a number of stakeholders; supporting different 
projects and hosting concrete components: The spirit: an open space, co-creation, celebration, 
action and connection.  

 
Online: A platform that connects stakeholders from around the world, measuring their impact, 
and sharing their content. The platform will be the technological support of the Movement. 
Brick-and-Mortar: The ´´Social Gastronomy Hubs´´ are interconnected physical spaces around 
the world, which make the Movement tangible. A local social entrepreneur powers each Hub. A 



set of specific criteria are being defined for the Hubs.. The Refettorio Gastromotiva in Rio de 
Janeiro is the first Social Gastronomy Hub. 
Working group (WG): A WG is a team lead by an elected unit leader that will work on specific 
objectives of the Movement. The SGM is about co-creation, each stakeholder has a role to play 
in order to achieve real change and bring transformation on a systemic level.  
Events: Gastromotiva has committed to organize 3 international events for the SGM annually. 
In addition, the SGM team will participate in events organized by the network.  

 

 Objectives of the Movement 
 

 Empowering companies to be more social and sustainable through Social Gastronomy 

 Supporting Social Gastronomy initiatives around the world and sharing their best 
practices 

 Changing consumer behavior, making Social Gastronomy a part of a purchasing 
decision  

 Connecting different stakeholders (e.g. policy makers, NGOs, chefs…)  encouraging 
dialogues and partnerships to solve current issues 

 Driving system change in the food system 

 

 Alignment with the SDGs  
 
As a global movement, the SGM aims to drive and contribute to nine of the UN Sustainable 
Development Goals (SDGs) with concrete actions. The goal is to create a healthy, empowered 
and equitable world by 2030, leaving no one behind. (SDG 1, 2, 3, 4,8, 10, 11, 12, 17) 

 

 
 

 Powered by Gastromotiva 
 
Since 2012 David and his team at Gastromotiva have been visiting and been inspired by Social 
Gastronomy projects around the world. They saw the necessity and opportunity to connect 
projects and facilitate the exchange of knowledge and best practices around the globe. In 
January 2018, with the success of Refettorio Gastromotiva in Rio de Janeiro and the momentum 
around Social Gastronomy worldwide, David Hertz and other co-founders announced the Social 
Gastronomy Movement (SGM). 

 



 Concrete steps so far and to come  
Timeline until today 

 2017 - Rio de Janeiro - Ashoka selected David Hertz idea for their Globalizer 
acceleration program on system change. 

 January 2018 - Davos - On the World Economic Stage, the Social Gastronomy 
Movement was officially announced and the Gastromotiva team was featured in their 
three-part lunch series “Taste Without Waste.” 

 February 2018 - Mallorca -  The first core team meeting happened here to set the base 
of the Social Gastronomy Movement and to better define values and vision. 

 April 2018 -  Miami -  First SGM event where 70+ individuals with a heart and passion 
for Social Gastronomy were gathered together in Miami for a second-step co-creation 
conference. 

The next 12 months 
 October 2018 - Rio de Janeiro - This five-day meeting is held to better understand the 

beneficiaries of the Movement, and formulate ways to help them get 
 more involved. 
 January 2019 - Davos - Bringing the favela to Davos: A Social Gastronomy Hub at the 

2019 World Economic Forum that facilitates multi-stakeholder dialogues to further 
connection. 

 April 2019 - Mexico - This Youth Summit is an opportunity for young world-changers to 
gather and be heard regarding Social Gastronomy, and to create ways for them to make 
an impact. 

How stakeholders can engage 

   

Like 

-Share with your network 

-Advocate 

-SG ambassadors 

Working groups  
-Individual contribution 

-Co-creation 

Time and knowledge  
-Expert advice 

-Pro-bono 

-Volunteers 

   

Sponsor  
-The SGM in general 
-Events 

-Specific campaign/project 

Own project 
-Share best practices  
-Organise an event 
-Lead a campaign 

Content  
-Create content 
-Share content 
-Measure impact 

 


